Abstract. Social capital and social support is a non-material resource for start-up development now-a-days.
Introduction
European Commission claims that small and medium sized enterprises (SMEs) are the backbone of the Europe's economy that is a key to ensure economic growth, innovation and job creation (EC, 2017) . Social capital has been recognised as a driver of economic growth, resulting in greater economic efficiency (Putnam. 2000) . Riga is the main city of entrepreneurial activities in Latvia (LURSOFT, 2017) . Support of Riga SMEs and start-ups is defined in a long-term development document principles of Riga city. At the same time, number of newly registered enterprises is reducing and the number of liquidated enterprises is rising. Even more so -2017 was the second time in a row when the number of liquidated enterprises exceeded the number of newly registered enterprises (CSB, 2017) . The aim of this study is to explore how Riga Start-ups perceive social capital and social support in the entrepreneurship development.
The paper is structured as follows. The first part presents the theoretical foundations and definitions of social capital, social support and social capital dimension. Further the variables of the research and research questions are presented. The second part describes the methodology, design of the research instrument (questionnaire) and finally presents the results and discussion leading to managerial implications.
The research limitation is the research sample size representing the grant programme "Takeoff" receivers of those start-ups legally registered in Riga city territory. Nevertheless, this article highlights the recent results on social capital and support role in the nascent entrepreneurship development that could be transferred to rural economy development researches and support programmes.
Social capital and Social support
Social capital has been defined as "the features of a social organization that facilitate coordination and cooperation for mutual benefit" (Putnam, 2002) . Research in this area has identified three forms of social capital -1) relational social capital (strength of the relationship), 2) cognitive social capital (shared beliefs of the relationship partners), and 3) structural social capital (the number of ties between relationship partners) (OECD, 2013).
Structural social capital is defined as a sum of assets deriving from the structure of networks that are created among the members of a community, organization or society, having as cornerstone an efficient cooperation. The structural dimension can also be present at individual level and it's expressed as his or her ability to create bridges with the other actors within a common system of reference, principles, norms and values. In other words, authors would like to propose that social capital and social support received by start-ups could be the biggest asset of entrepreneurs apart from financial capital and intellectual capital.
Start-ups in Riga City
There were 42869 companies established and 17814 companies liquidated in Riga city during 2012 -2016. During this period, in total 30050 companies were established and 19344 companies were liquidated in Latvia. Which may lead to the conclusion that the survival rate for Riga city companies is 70.64 %; whereas in Latvia -60.84 %. Unfortunately, there is tendency of decrease in number of newly established companies as well as increase of liquidated companies (LURSOFT, 2017).
Riga city Sustainable Development Strategy until 2030 foresees that city is developed by three pillars, and one of them is entrepreneurship development in Riga city with the support of municipality . One of entrepreneurship support instruments is grant programme "Take-off" supporting the best entrepreneurial activities by 12 000 EUR grant per company. Social capital and social support dimensions are also included in this particular grant programme evaluation criteria. Thus, the research object is the start-up companies legally registered in Riga city and Riga region receiving " Take All statements were measured in 6-point Likert scale where coding 1 is allocated to "completely do not agree" and coding 6 is assigned to "completely agree".
The final sample size was 31 company owners, aged 24-46, 26 respondents having higher education, 7 females and 24 males.
Depended variable of this study is the perception of social capital and social support by startups owners. The respondents were asked to evaluate the social capital and social support related statements.
Research results and discussion
The data was analysed using SPSS 21 statistical package. First, the internal consistency reliability of all scales was checked by means of Cronbach's alpha coefficients. Almost all scales showed satisfactory to good internal consistency reliability. 26 out of 90 statements were excluded from social capital related statements. Social support related statements showed good internal consistency. Thus, no statements were excluded. To answer research questions and to find out which dimensions are better associated with the perception of start-ups. Pearson correlation analysis between the aspects of 1) social support and social capital structural dimension; 2) social support and social capital cognitive dimension; 3)
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Jelgava, LLU ESAF, 9 11 May 2018, pp. The correlation results show that there is evident correlation between social capital relationship dimension and social support in general, which may lead to the assumption that relationship is important for the start-ups (particularly friends and other significant parties and correlation between family and relationship dimension is not statistically proved. The authors assume that results may be affected by the choice of statements (3 out of 6 statements are linked with the social capital nature. e.g. interest in politics. trust in the public institutions is directly linked with the start-up relationship with local municipality).
The finding of this particular research proved the importance of friends -this is only social support source, which correlates to the all three dimensions of social capital. Thus, the authors draw the conclusion that the most important social support source for start-ups is friends.
Conclusions and recommendations
The results provide the answers to the research questions. 2) Riga start-ups receive social support from family, friends and other significant parties which allies with the theory.
3) Factor of social support that contributes most to the performance of start-ups appeared to be friends. Thus, friends may be taken into consideration when start-ups develop their entrepreneurship.
4) The research results proved the statistical correlation between social support and social capital relationship and cognitive dimensions. Authors assume that start-ups do not associate directly social capital structure and social support.
5) Start-up structural capital peculiarity arises from the entrepreneurial extraversion and belief that they can control their life. Thus, social capital structural expansion by public sector may be perceived by start-ups as their own performance results not as activity of public sector per se.
6) The only correlation between social capital structural dimension and social support dimension "other significant parties" is social ties, i.e. the number of social ties. This may lead to the conclusion that start-ups are ready to make the contacts in terms of intensity. This is supported as well by correlation between social support "feelings" dimension and contact frequency. This may lead to the assumption that persons, willing to develop business, are exert to contacts.
Such kind of entrepreneurs may be motivated to engage into entrepreneurship support activities to utilize the expansion opportunities.
7)
Research results did not prove Melvin Smith (2006) hypothesis that entrepreneurship is mutually beneficial process as this was statistically proved neither by social capital relationship dimension. nor social capital cognitive dimension and social support. Thus, the conclusion may be drawn that the concrete action from one side may not lead to the reaction from start-up side. This assumption was also proved by the perception of social support by start-ups only from friends and family, which may be based on the cultural specific as well.
8) The results of this study can motivate start-ups to utilize the opportunities provided by social capital and social support actors as these strategies may help them to develop entrepreneurship by so called non-material asset of modern society -social capital and social support. since. respondents represent only grant programme "Take-off" receivers and data from other types of Riga start-ups would enrich the findings. Moreover, certain limitation is related to the relationships between social capital dimensions and social support which certainly are more complex. More research should be done to explore these relationships with more sophisticated methodologies as structural equation modelling for example. Still the present findings could be used as the basis for future investigations in the rural economy context.
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